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ABSTRACT. The main purpose of this study is to
explore and map the intellectual structure of business
ethics studies during 1997-2006 by analyzing 85,000
cited references of 3,059 articles from three business ethics
related journals in SSCI and SCI databases. In this article,
co-citation analysis and social network analysis techniques
are used to research intellectual structure of the business
ethics literature. We are able to identify the important
publications and the influential scholars as well as the
correlations among these publications by analyzing cita-
tion and co-citation. Three factors emerged in this study
are: (1) ethical/unethical decision making, (2) corporate
governance and firm performance, and (3) ethical prin-
ciples and code of conduct.
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Introduction

Business ethics requires that the organization or
individual behaves in accordance with the carefully
thought-out rules of moral philosophy (Robin and
Reidenbach, 1987). Taylor (1975) defines ethics as
“inquiry into the nature and grounds of morality”
where the term morality is taken to mean moral
judgments, standards, and rules of conduct. Ethics
also commonly refers to “‘just” or “right” standards
of behavior between parties in a situation. Linking
these definitions, we view the term as the study and
philosophy of human conduct with an emphasis on
the determination of right and wrong. Business
ethics can be both a normative and a descriptive
discipline. As a corporate practice and a career
specialization, the field is primarily normative. In

academia, descriptive approaches are also taken. The
range and quantity of business ethical issues reflect
the degree to which business is perceived to be at
odds with non-economic social values.

Latour (1987) uses scientometrics epistemology to
portray the intellectual structure of business ethics in
terms of its intellectual architects (who), their respec-
tive contributions (what), and the time and place in
which they published them (when and where). We
analyzed 10 years of research articles published in
three journals — the ETHICS (ETH), ETHICS &
BEHAVIOR (EBR), and JOURNAL OF BUSI-
NESS ETHICS (JBE). We intend to examine the
influence of individual scholars and disciplines in
ETH, EBR, and JBE. There are two foci of this study:
(1) find out who has published important articles in
ETH, EBR, and JBE: (2) find out the discipline of
these documents. In order to address the first focus, we
examine author contributions of ETH, EBR, and
JBE. We evaluate the disciplinary trends in ETH,
EBR, and JBE using classification of articles for the
second focus.

We collected citation data over the 10-year
period of 1997-2006 from every issue of ETH,
EBR, and JBE. A detailed analysis of 85,000 cita-
tions contained in the 3,059 sourced articles was
done to trace historical leadership study develop-
ment and paradigms timeline. The research method
used for this study is a theory-based citation and
co-citation analysis. Using citation analysis, the
interlinked nodes are discovered. From these nodes,
the most influential publications and scholars in the
business ethics field are identified. Then, co-citation
analysis is conducted to map the intellectual structure
of business ethics studies and to explore the
knowledge nodes. One objective of this study is to
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provide management researchers a tool for evaluat-
ing business ethics publications and to provide a
systematic and objective means of determining the
relative importance of different knowledge nodes in
the development of the business ethics research.

Literature review

An entire volume of research in corporate social
performance and policy has been devoted to business
ethics and values (Frederick, 1987). Carroll (1979)
investigated corporate social performance (CSP) that
involves three components: (1) the identification of
the domains of an organization’s social responsibility;
(2) the development of processes to evaluate stake-
holder demands; (3) the implementation of programs
to manage social issues. The same author divides
corporate social responsibility (CSR) into four cat-
egories: economic, legal, ethical, and discretionary
responsibilities. The point of distinction between
CSR and CSP is that while CSR refers to corporate
activities which are obligatory to ensure good cor-
porate governance, CSP is purely devoted to social
philanthropy and is totally voluntary in nature.
Despite this increased attention to ethics in
organizations, theoretical and empirical examina-
tions of ethical decision making in organizations
are in relatively short supply. Trevino (1986) pro-
posed a general theoretical model whereas Ferrell
and Gresham (1985), Hunt and Vitell (1986), and
Dubinsky and Loken (1989) offered models that
focus on marketing ethics. Rest (1986) presented a
theory of individual ethical decision making that can
easily be generalized to organizational settings.
Among the empirical contributions to date are the
works of Hegarty and Sims (1978, 1979), Fritzsche
(1988), Dubinsky and Loken (1989), Weber (1990),
etc. The models that have emerged are the prod-
ucts of scholars in psychology or psychology-based
disciplines, including organizational behavior and
marketing. Freeman (1984) addressed “‘Strategic
management: A stakeholder approach,” about doz-
ens of books and more than 100 articles with pri-
mary emphasis on the stakeholder concept have
appeared (significant recent examples include articles
by Brenner and Cochran 1991, Goodpaster 1991,
Hill and Jones 1992, Wood 1991a, b, etc.) Stake-
holder management is the central theme of at least

one important recent business and society text
(Carroll, 1989).

The scientometrics method uses empirical data
and quantitative analysis to trace formal communi-
cations in the form of published literature, and
to study the patterns of publication within a field.
This method is attractive because it is objective
and unobtrusive (Garfield, 1979). Scientometrics has
been used to outline the history and structure of a
field, including patterns of collaboration among
scientists (Lievrouw, 1989). Scientometrics provide
insight into the growth of literature and the flow of
knowledge within a specified field of academic
research. Scientometrics has been a useful contem-
porary tool enabling researchers to examine their
area of study, assessing outputs and outcomes of
investigations.

Among various methods developed in the last
three decades, citation analysis is the most widely
used method to quantify the impact (importance) of
certain research. When one scholar cites prior study
of another, citation analysis provides a means of
documenting this process. As Chandy and Williams
(1994) pointed out, citations are viewed as the
explicit linkages between articles that have common
aspects. Many researchers have studied citations, the
“raw data” of citation analysis. Cronin (1984), in
particular, described the citation process as a detailed
theoretical scrutiny that includes a review of the role
and the content of citations. In general, a paper is
cited in order to make a point that is relevant to the
subject at hand (Small, 1978). Small (1999) discussed
science mapping in the general context of informa-
tion visualization and reviewed attempts to construct
maps of science using citation data, focusing on the
use of co-citation clusters. Consequently, citation
can be viewed as legitimate object of research, and in
fact, citation analysis has often proved itself as a
meaningful tool that has been used widely in
information science and other areas.

Co-citation analysis is a bibliometric technique
that information scientists use to “map’’ the topical
relatedness of clusters of authors, journals, or articles,
i.e., the intellectual structure of a research field. It
involves counting documents from a chosen field —
paired or co-cited documents, which appear fre-
quently in the bibliographic reference lists of citing
documents. Co-citation studies compile co-citation
counts in a matrix form and statistically scale them to
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capture “‘a snapshot at a distinct point in time of
what is actually a changing and evolving structure of
knowledge” (Small, 1993).

Methodology

This study explores the intellectual structure of
business ethics over the last decade 1.e., from 1997 to
2006. There are three phases of this study:

(1) Selection: databases and journals as the
sources of business ethics publications are
selected.

(2) Data collection and analysis: the desired
information about topics, authors, and jour-
nals on business ethics research are collected.
The collected data are analyzed and sys-
tematized by sorting, summing, sub-totaling,
ranking, and screening. Key nodes in the
intellectual structure of business ethics stud-
ies are identified and the structures devel-
oped.

(3) Data Mapping: the intellectual structure of
business ethics is mapped to describe the

knowledge distribution process in business
ethics field.

Databases /journals selection

The databases of SSCI and SCI from 1997 to 2006
serve as the base for our analysis due to their repu-
tations and the intensive collection of 1,768 refereed
journals. Among the journals in SSCI and SCI, the
ETHICS (ETH), ETHICS & BEHAVIOR (EBR)
and JOURNAL OF BUSINESS ETHICS (JBE) are
the only three that mainly focus on business ethics
and are used as the source to identify the most
influential scholars and documents in business ethics
studies.

Data collection and analysis

Citation data is first collected by counting the
number of articles published in the three selected
journals and the references these articles cited

between 1997 and 2006. Different numbers of
publications and reference data are found: the ETH
published 886 articles in total, and cited 7,553 other
publications; the EBR published 317 articles in total
and cited 7,166 other publications, and the JBE
published 1856 articles in total, and cited 70,281
other publications, resulting in a total of 3,059
published articles and 85,000 cited publications in
these three journals.

These data are imported to Microsoft EXCEL for
analysis. We set the cut-off point for selecting and
reporting at a frequency of 218 citations for papers,
as the contribution of documents with low citations
is considered not very significant. Fifty-one highly-
cited documents are identified and listed chrono-
logically with full title by a search of databases in
libraries (see Appendix).

Data mapping

Top 20 key-authors of the year from 1997 to 2006
are identified. Then a 20 x 20 co-citation matrix is
developed. These data are imported to Ucinet soft-
ware (Borgatti et al,, 2002) for social network
analysis and factor analysis (Pilkington and Teichert,
2006). Key nodes in the network of knowledge in
business ethics studies are identified and the struc-
tures developed. The intellectual structure of busi-
ness ethics is mapped to describe the knowledge
distribution process in business ethics area.

We use r-Pearson as a measure of similarity
between author pairs, because it registers the likeness
in shape of their co-citation count profiles over all
other authors in the set (White and Griffith, 1981).
The co-citation correlation matrix was factor ana-
lyzed using varimax rotation, a commonly used
procedure, which attempts to fit (or load) the
maximum number of authors on the minimum
number of factors (McCain, 1990).

Results
Citation analysis
The preliminary stages of data analysis produced the

frequency of journal citations and statistics are indi-
cated in Table I. Subject category scope includes
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TABLE 1

Highly cited journals in business ethics
studies 1997-2006

No. Journal name Freq.
1 Academy of Management Review 614
2 Journal of Business Ethics 507
3 Journal of Marketing 173
4 Journal of Applied Psychology 156
5 Journal of Macromarketing 130
6 Journal of Business Research 96
7 American Psychologist 93
8 Administrative Science Quarterly 73
9 Journal of Marketing Research 71
10 Journal of Personality 52
and Social Psychology
11 Journal of Financial Economics 42
12 Harvard Business Review 33
13 Strategic Management Journal 27
14 Human Relations 26
15 Academy of Management Journal 23
16 Transactions of the Institute 20
of British Geographers
17 Business Ethics Quarterly 18

business, finance, management, applied psychology
alongside of the business ethics specific journals.

From the citation samples, the most cited and
influential authors were identified. These scholars
are highly influential in business ethics research and
collectively define this field. Among all the cited
journal articles, the most cited business ethics article
titles between 1997 and 2006 are: Trevino’s (1986)
“Ethical decision making in organizations: A person-
situation interactionist model,” followed by Ferrell
and Gresham’s (1985) “A contingency framework
for understanding ethical decision making in mar-
keting,” Jones’s (1991) “Ethical decision making by
individuals in organizations: An issue-contingent
model,” and Donaldson and Preston’s (1995) “The
stakeholder theory of the corporation: concepts,
evidence, and implications” (see Table II).

Based on the total number of citations in the three
journals, the most cited authors between 1997 and
2006 are: Trevino LK, Ferrell OC, Jones TM,
Donaldson T, Hunt SD, and Hegarty WH (see
Table III). Then a co-citation matrix (20 x 20) is
created, representing the correlations among differ-
ent publications.

Co-citation analysis

Social network analysis tools can be used to graph
the relations in the co-citation matrix and identify
the strongest links and the core areas of interest in
business ethics (Pilkington and Teichert, 2006).
Figure 1 shows the core disciplines co-citation net-
work of cited author. Ucinet software (Borgatti
et al., 2002) shows graphically the core areas of
interest. This method seeks to group elements in a
network based on the sharing of common links to
each other. These factions can be interpreted as
concentrating on the interaction between ethical/
unethical decision making, corporate governance
and firm performance, ethical principles, and code of
conduct.

The diagram in Figure 1 provides a very telling
and clear picture. Taking the co-citation matrix and
grouping the authors using factor analysis of the
correlation between the entries determines which
authors are grouped together. According to this, the
closeness of author points on such maps is algorith-
mically related to their similarity as perceived by
citers.

The most influential scholars in the business
ethics studies between 1997 and 2006 are grouped
together. Three factors were extracted from the data,
and together they explain over 85% of the variance
in the correlation matrix (see Table IV). We made
no attempts to interpret the remaining factors on
account of their relatively insignificant eigenvalue
(<1.275). They have been excluded from Table V
similarly. Table V lists the three most important
factors along with the authors that had a factor
loading of at least 0.7. As is usual in this type of
analysis, documents with less than a 0.7 loading were
dropped from the final results (Hair et al., 1998). We
tentatively assigned names to the factors on the basis
of our own interpretation of the authors with high
associated loadings. Our interpretation of the analysis
results is that the business ethics field comprises
three basic but different sub-fields: ethical/unethical
decision making, corporate governance and firm
performance, ethical principles, and code of
conduct.

In Figure 1 and Table V, Factor 1 showed that the
main research focused on “ethical/unethical decision
making.” Jones (1991) emphasized on four issues: (a)
proposes an issue-contingent model containing a
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TABLE II
Highly cited journal articles in business ethics 1997-2006

No. Full citation index for journal articles Freq.
1 TREVINO LK, 1986, ACAD MANAGE REV, V11, P601 175
2 FERRELL OC, 1985, ] MARKETING, V49, P87 132
3 JONES TM, 1991, ACAD MANAGE REV, V16, P366 132
4 DONALDSON T, 1995, ACAD MANAGE REV, V20, P65 85
5 HUNT SD, 1986, ] MACROMARKETING, V6, P5 80
6 FORD RC, 1994, ] BUS ETHICS, V13, P205 79
7 VICTOR B, 1988, ADM SCI Q, V33, P101 73
8 DONALDSON T, 1994, ACAD MANAGE REV, V19, P252 57
9 HEGARTY WH, 1978, J APPL PSYCHOL, V63, P451 57
10 AM PSYCH ASS, 1992, AM PSYCHOL, V47, P1597 54
11 FORSYTH DR, 1980, ] PERS SOC PSYCHOL, V39, P175 52
12 CARROLL AB, 1979, ACAD MANAGE REV, V4, P497 50
13 FERRELL OC, 1989, ] MACROMARKETING, V9, P55 50
14 TREVINO LK, 1990, ] APPL PSYCHOL, V75, P378 50
15 HEGARTY WH, 1979, ] APPL PSYCHOL, V64, P331 49
16 CHONKO LB, 1985, ] BUS RES, V13, P339 45
17 RUEGGER D, 1992, ] BUS ETHICS, V11, P179 45
18 WOOD DJ, 1991, ACAD MANAGE REV, V16, P691 44
19 JENSEN MC, 1976, ] FINANC ECON, V3, P305 42
20 JONES TM, 1995, ACAD MANAGE REV, V20, P404 40
21 FORSYTH DR, 1992, ] BUS ETHICS, V11, P461 36
22 BRENNER SN, 1977, HARVARD BUS REV, V55, P57 33
23 REIDENBACH RE, 1988, ] BUS ETHICS, V7, P871 33
24 REIDENBACH RE, 1990, ] BUS ETHICS, V9, P639 33
25 DUBINSKY AJ, 1989, ] BUS RES, V19, P83 31
26 MITCHELL RK, 1997, ACAD MANAGE REV, V22, P853 31
27 MCNICHOLS CW, 1985, ] BUS ETHICS, V4, P175 29
28 VITELL §J, 1993, ] BUS ETHICS, V12, P753 28
29 HUNT SD, 1993, ] MARKETING RES, V30, P78 27
30 VITELL §J, 1991, J BUS ETHICS, V10, P365 27

new set of variables called moral intensity; (b) using
concepts, theory, and evidence derived largely from
social psychology, argues that moral intensity influ-
ences every component of moral decision making
and behavior; (c) offers four research propositions;
(d) discusses implications of the theory. Dubinsky
and Loken (1989) presented an alternate approach
for analyzing ethical decision making in marketing
and discussed the results of a field test of the
approach. Study results suggest that the frame-
work has promise as a means with which to study
marketers’ ethical decision making. Hegarty and
Sims (1978) evaluated ethical decision making
under different contingencies of reinforcement. Four

personality variables (locus of control, economic and
political value orientation, and Machiavellianism)
were found to be significant covariates of unethical
behavior. Overall, results suggest that unethical deci-
sion making is a combination of personality, cultural
and value orientation, and environmental rewards and
punishments. Trevino (1986) proposed an interac-
tionist model of ethical decision making in organiza-
tions. The model combines individual variables
(moral development, etc.) with situational variables to
explain and predict the ethical decision-making
behavior of individuals in organizations. A major
component of the model is based on Kohlberg’s
cognitive moral development model which provides
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TABLE III

Highly cited authors in business ethics studies

the construct definition, measurement tools, and
theory base to guide future business ethics research.

Factor 2 represented the “‘corporate governance

No. Author name Freq. and firm performance.” Mitchell et al. (1997) argued
that stakeholders possess one or more of three rela-
1 TREVINO LK 267 tionship attributes: power, legitimacy and urgency.
2 FERRELL OC 205 Jensen and Meckling (1976) integrated elements
3 JONES TM 196 from the theory of agency, the theory of property
4 DONALDSON T 142 rights and the theory of finance to develop a theory
> HUNT SD 128 of the ownership structure of the firm. They defined
6 HEGARTY WH 106 P ey aehe
7 FORSYTH DR 38 the concept of agency costs, showed its ‘relatlo.nshlp
8 FORD RC 79 to the “‘separation and control” issue, investigated
9 AM PSYCH ASS 73 the nature of the agency costs generated by the
10 VICTOR B 73 existence of debt and outside equity, demonstrated
11 REIDENBACH RE 66 who bears costs and why, and investigated the Pareto
12 VITELL §J 55 optimality of their existence. They also provided a
13 CARROLL AB 50 new definition of the firm, and showed the factors
14 CHONKO LB 45 influencing the creation and issuance of debt and
15 RUEGGER D 45 equity claims in a special case of the supply side of
- WOOD DJj 44 the completeness of markets problem. Donaldson
17 JENSEN MC 42 and Preston (1995) examined these three aspects
18 BRENNER SN 33 of the theory and critique, integrated important
19 DUBINSKY AJ 31 © ticory Hque, mtes P
20 MITCHELL RK 31 contributions to the literature related to each, and

concluded that the three aspects of stakeholder

REIDENBACH RE, 1990

AM PSYCH ASS, 1992

i"', ; v
i -'~a\
{!!E YITELL 5], 1993

Ay [

00D DI, 1991

Figure 1. Co-citation network of business ethics studies 1997-2006.
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TABLE IV

Eigenvalue of the top three factors

Factor Eigenvalue Pct. of var. Cum. pct.
1 12.816 62.3 62.3
2 3.525 171 79.4
3 1.275 6.2 85.6

theory are mutually supportive and that the nor-
mative base of the theory — which includes the
modern theory of property rights — is fundamental.
Carroll (1979) offered a conceptual model that
comprehensively  describes aspects  of
corporate social performance. The three aspects of
the model address major questions of concern to
academics and managers alike: (1) What is included
in corporate social responsibility? (2) What are the
social issues the organization must address? and (3)
What is the organization’s philosophy or mode of
social responsiveness?

essential

Factor 3 revealed the “‘ethical principles and
code of conduct.” Topics covered by the stan-
dards include (1) general standards, (2) evaluation,

assessment, or intervention, (3) advertising and

other public statements, (4) therapy, (5) privacy and
confidentiality, (6) teaching, training supervision,
research, and publishing, (7) forensic activities, and
(8) resolving ethical issues.

Conclusion

The purpose of this study is to explore and map the
intellectual structure of business ethics studies during
1997-2006 by analyzing 85,000 cited references of
3,059 articles from three business ethics-related
journals found in SSCI and SCI databases. We are
able to identify the important publications and the
influential scholars as well as the correlations among
these publications by analyzing citation, co-citation,
and social network analysis. Researchers can also use
these methods to explore the intellectual structure of
their own fields. Moreover, since publications and
citation practices provide an empirical basis for
understanding and transmitting the norms in a field,
researchers can also benefit from understanding the
citing processes and outcomes because they both
reveal the evolution of thoughts in a discipline and
provide a sense of the future. As an area of research

TABLE V

The top 20 authors factor loadings (varimax rotation) at 0.7 or higher

F1 ethical/unethical
decision making

62.3% variance

F2 corporate
governance and firm

F3 ethical
principles and code

17.1% variance 6.2% variance

performance
JONES TM 0.964 MITCHELL RK
DUBINSKY AJ 0.957 JENSEN MC
HEGARTY WH 0.952 DONALDSON T
TREVINO LK 0.935 CARROLL AB
HUNT SD 0.926 WOOD DJ
REIDENBACH RE 0.922
FERRELL OC 0.919
VICTOR B 0.904
FORD RC 0.890
FORSYTH DR 0.889
BRENNER SN 0.867
CHONKO LB 0.853
VITELL §J 0.805
RUEGGER D 0.729

of conduct
0.919 AM PSYCH ASS  0.963
(Research Group)
0.910
0.888
0.847
0.844
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evolves, theories are continuously advanced and
compete until paradigms emerge.

A factor analysis of the co-citations proposed that
the field includes three different concentrations of
interest within the 10 years: (1) ethical/unethical
decision making, (2) corporate governance and firm
performance, and (3) ethical principles and code of
conduct.

The intellectual structure of business ethics and
the development path discussed above can help
researchers as well as the professionals by recognizing
the influential publications and researchers from this
field. This method also provides researchers a wide
spectrum of inter-connected (web-like) nodes laden
with concepts, and theories from where scholars and
thinkers can start their own exploration.

The contribution of this article is to provide a
valuable research direction in the business ethics area
and proposed an objective and systematic means of
determining the relative importance of different
knowledge nodes in the development of the business
ethics field. The most important implication of this
article is practical in nature. Essentially, organizations
can apply these findings to business, finance, man-
agement, and applied psychology for effective busi-
ness ethics development strategies. In addition, this
article may help academia and practitioners a better
understanding of modern business ethics studies.

Social network analysis tools can be used to graph
the relations in the co-citation matrix and identify
the strongest links and the core areas of interest
(Pilkington and Teichert, 2006). Figure 1 shows the
core disciplines co-citation network of cited author.

Taking the co-citation matrix and grouping the
authors using factor analysis of the correlation be-
tween the entries determines which authors are
grouped together. According to this, the closeness of
author points on such maps is algorithmically related
to their similarity as perceived by citers.

Even though this body of research has the merit
of offering valuable insights into the intellectual
structure of business ethics studies, it has some
limitations: (1) our search criteria may be incom-
plete, and many good articles that may not have
been included; (2) sample articles selected from
1997 to 2006 might affect the generalization of this
study; and (3) it is worth noting that the research
method of this article could not exclude the
phenomenon of self-citation.

In order to overcome the limitations associated
with citation analysis, future research is encouraged
to combine citation analysis with content analysis
which is a research tool used to determine the
presence of certain words or concepts within texts or
sets of texts. The results from this analysis provide
one perspective of the field of business ethics and are
used to suggest future research directions to address
issues related to better understanding of communi-
cation and social networks in the field to convey
better provision of business ethics issues.

Appendix

See Table VI.

TABLE VI
Top 51 highly cited documents in business ethics studies 1997-2006

No Freq. Year Author Full citation index for journals

1 175 1986 TREVINO LK ACAD MANAGE REV, V11, P601
2 132 1985 FERRELL OC J MARKETING, V49, P87

3 132 1991 JONES TM ACAD MANAGE REV, V16, P366
4 85 1995 DONALDSON T ACAD MANAGE REV, V20, P65
5 80 1986 HUNT SD J MACROMARKETING, V6, P5
6 79 1994 FORD RC J BUS ETHICS, V13, P205

7 73 1988 VICTOR B ADM SCI Q, V33, P101

8 57 1994 DONALDSON T ACAD MANAGE REV, V19, P252
9 57 1978 HEGARTY WH J APPL PSYCHOL, V63, P451




Modern Business Ethics Research: Concepts, Theories, and Relationships 595

TABLE VI
continued

No Freq. Year Author Full citation index for journals
10 54 1992 AM PSYCH ASS AM PSYCHOL, V47, P1597
1 52 1980 FORSYTH DR J PERS SOC PSYCHOL, V39, P175
12 50 1979 CARROLL AB ACAD MANAGE REV, V4, P497
13 50 1989 FERRELL OC J MACROMARKETING, V9, P55
14 50 1990 TREVINO LK J APPL PSYCHOL, V75, P378
15 49 1979 HEGARTY WH J APPL PSYCHOL, V64, P331
16 45 1985 CHONKO LB J BUS RES, V13, P339
17 45 1992 RUEGGER D J BUS ETHICS, V11, P179
18 44 1991 WOOD DJ ACAD MANAGE REV, V16, P691
19 42 1976 JENSEN MC J FINANC ECON, V3, P305
20 40 1995 JONES TM ACAD MANAGE REV, V20, P404
21 36 1992 FORSYTH DR J BUS ETHICS, V11, P461
22 33 1977 BRENNER SN HARVARD BUS REV, V55, P57
23 33 1988 REIDENBACH RE J BUS ETHICS, V7, P871
24 33 1990 REIDENBACH RE J BUS ETHICS, V9, P639
25 31 1989 DUBINSKY AJ J BUS RES, V19, P83
26 31 1997 MITCHELL RK ACAD MANAGE REV, V22, P853
27 29 1985 MCNICHOLS CW J BUS ETHICS, V4, P175
28 28 1993 VITELL §J J BUS ETHICS, V12, P753
29 27 1993 HUNT SD J MARKETING RES, V30, P78
30 27 1991 VITELL §J J BUS ETHICS, V10, P365
31 27 1997 WADDOCK SA STRATEGIC MANAGE J, V18, P303
32 26 1992 SERWINEK P]J J BUS ETHICS, V11, P555
33 26 1990 WEBER ] HUM RELAT, V43, P687
34 25 1991 RANDALL DM J BUS ETHICS, V10, P805
35 24 1988 JONES TM J BUS ETHICS, V7, P231
36 24 1992 TREVINO LK J BUS ETHICS, V11, P445
37 23 1988 FERRELL OC J MARKETING RES, V25, P103
38 23 1988 MCGUIRE ]B ACAD MANAGE ], V31, P854
39 23 1992 WHIPPLE TW J BUS ETHICS, V11, P671
40 21 1989 AKAAH IP J MARKETING RES, V26, P112
41 21 1989 HUNT SD J MARKETING, V53, P79
42 20 1995 CLARK GL T I BRIT GEOGR, V20, P1
43 20 1987 KIDWELL JM J BUS ETHICS, V6, P489
44 20 1992 MUNCY JA J BUS RES, V24, P297
45 20 1987 POPE KS AM PSYCHOL, V42, P993
46 20 1987 ROBIN DP J MARKETING, V51, P44
47 19 2002 AM PSYCH ASS AM PSYCHOL, V57, P1060
48 19 1987 BOMMER M J BUS ETHICS, V6, P265
49 18 1987 LACZNIAK GR J BUS ETHICS, V6, P297
50 18 1990 STEAD WE J BUS ETHICS, V9, P233
51 18 1998 TREVINO LK BUSINESS ETHICS Q, V8, P447
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